

Picnic draws thousands ... Compaq employees who participated in the annual picnic talent show played to a larger crowd 
than many professional entertainers, as thousands of people gathered for the event. Children’s games and sports tournaments 


were included in the fun, but didn’t divert anyone’s attention from the tons of food provided for enthusiastic 
page 6 and 7. 
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Ads support sales ... The company’s outstanding worldwide sales 
are supported by active advertising campaigns in various countries. 
Here, the speed and overall high performance of COMPAQ computers 
are featured in a U.K. advertisement. Other ads, pages 10 and 11. 


Compaq, Digital 
announce agreement 

A 

1Y technology and support agreement was recently an¬ 
nounced by Compaq and Digital Equipment Corporation to en¬ 
sure compatibility of the two companies’ computers. The pact 
ensures that COMPAQ personal computers will run with Digital 
minicomputers so they can communicate in various environ¬ 
ments. The two companies also said they will exchange tech¬ 
nology to ensure enhanced future compatibility of their 
respective products. Story, page 2. 


CCW offices get tenants ... The first group to occupy offices at Compaq Center 
West recently moved into their new quarters. They’ll be joined over the next few 
months by other departments as the three administration buildings are completed. 
Story, page 4. 


JUNE 


6 












































2 


Compaq and Digital announce technology 
exchange and support agreement 


c 

VJompaq Computer Corporation 
and Digital Equipment Corporation on 
May 10 announced a technology exchange 
agreement to ensure the worldwide 
connectivity of their products. 

In addition, Digital announced it will 
provide support for COMPAQ personal 
computers on DECnet/OSI networks. 

According to the companies, the 
agreement will formalize support for the 
large and growing installed base of 
COMPAQ personal computers which 
customers are currently connecting and 
operating as part of their Digital net¬ 
working environments. 

“With this announcement, COMPAQ 
personal computers will he fully certified 
within the context of Digital’s Network 
Applications Support to communicate 
across all levels of an organization and 
utilize enterprise-wide resources to 
solve business problems,” said Kenneth 
H. Olsen, President, Digital Equipment 
Corporation. “The agreement to exchange 
technology protects the investments of 
customers who use both COMPAQ per¬ 
sonal computers and Digital networked 
systems, and ensures enhanced future 
compatibility of the companies’ products 
based on OSI international standards.” 

Certification of COMPAQ products 
will be completed within the next 30 
days. On an ongoing basis, Compaq and 
Digital will exchange product specifica¬ 
tions and commit development resources 
to ensure the integration of future 
COMPAQ personal computers into Digital 
networked systems. 

Digital will also provide non-warranty 
service for COMPAQ products within its 
customers' Digital-based networking 
environments. 

“COMPAQ personal computers have 
traditionally set the standard for con¬ 
nectivity within the business computing 


environment and for compatibility with 
other hardware and software products,” 
said Rod Canion, Compaq President. “As 
customers seek to integrate an increasing 
number of systems from both Compaq 
and Digital, this agreement and subse¬ 
quent relationship will ensure customer 
confidence in complete connectivity at 
a network level.” 

Under the terms of the agreement, 
each company will continue to develop, 
sell and support its own products through 
its respective existing distribution 
channels. 

Digital became the industry leader 
in integrating MS-DOS PCs into enterprise 
networks with a series of products in¬ 
cluding DECnet-DOS software. In June, 
1987, VAX/VMS Services for MS-DOS 
software was voted the “Best Micro-to- 
Mainframe Link Product” by COMPUTER- 
WORLD readers, and this year it won 
the DIGITAL REVIEW 1988 Target Award 
for “Best Connectivity Software Product”. 

Compaq is the leading supplier of 
high-performance industry standard 
personal computers for business and 
offers the most complete line of systems 
based on the 32-bit Intel 80.386 micro¬ 
processor. Compaq is also the leading 
supplier of full-function portable per¬ 
sonal computers and the company’s 
products are certified on the “approved 
vendor lists” for a majority of Fortune 
500 companies. COMPAQ products arc 
exclusively sold by a network of over 
3000 Authorized (X)MPAQ Computer 
Dealers in 42 countries throughout the 
world. 

Digital Equipment Corporation, head¬ 
quartered in Maynard, Massachusetts, is 
the world’s leading manufacturer of net¬ 
worked computer systems and associated 
peripheral equipment and the leader in 
systems integration with its networks, 
communications, software, and services. 


New director named to board 


Compaq recently announced the 
election of George E. R. (Gus) Kinnear II 
to its Board of Directors, expanding the 
board to five members. 

Kinnear serves as Senior Vice Presi¬ 
dent, Washington Operations, for 
Grumman Corporation, a diversified aero¬ 
space corporation. Previously, he served 
in Washington as a Vice President for 
Grumman International, Inc., where he 
was responsible for matters including 
overseas trade and export licensing. In 
his current position, he is responsible 
for all corporate activities of the 
Washington office and directs the staff 
in its relationships with government 
agencies and the U.S. Congress. 

“Gus Kinnear’s management ex¬ 
perience in government relations and 
international trade is an invaluable asset 
to our board as Compaq continues to 
expand its business in those areas,” said 


Compaq President Rod Canion. 

Prior to joining Grumman Corpora¬ 
tion, Kinnear served in the U.S. Navy for 
37 years, retiring in September 1982 
with the rank of Admiral. In addition to 
service as a pilot and combat officer, he 
served in administrative capacities, and 
was commander of the Naval Air Force 
of the U.S. Atlantic fleet and U.S. Military 
Representative to the NATO Military 
Committee. Kinnear also taught political 
economics as a member of the George 
Washington University faculty. He holds 
a Ph.D. and M.S. from Stanford University 
and M.S. and B.A. degrees from George 
Washington University. 

The other four members serving on 
the Compaq Board of Directors are 
Benjamin M. Rosen, Chairman; Rod 
Canion, President, Chief Executive 
Officer and Director; Robert Ted F.nloe, 
III, Director; and Kenneth L. Lay, Director. 



Compaq President Rod Canion , left, with Digital President Ken Olsen 
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Compaq market share grows; 
ISA dominates computer sales 


Compaq recently reported that 
during the first quarter of 1988, the 
company increased its revenue share of 
business personal computers sold through 
U.S. computer dealers. This occurred, 
company representatives told a meeting 
of analysts, in a market where industry- 
standard (ISA) personal computers con¬ 
tinued to outsell microchannel architec¬ 
ture (MCA) products by a margin of more 
than Vh to 1. 

Compaq also reported that recent 
market research shows independent 
computer dealers are the main source 
for purchases of personal computers by 
more Fortune 1000 companies than ever 
before. The study revealed that COMPAQ 
products are listed on 58% of the 
Approved Vendors Lists at Fortune 1000 
firms, second only to IBM. 


According to market data supplied by 
StoreBoard Inc., an independent market 
research firm, (X)MPAQ products ac¬ 
counted for 26% of dealer revenue from 
the sale of business PCs during the first 
quarter of 1988, compared to 23% during 
the same period last year. The market 
for personal computers experienced 
“tremendous” growth during the past 
year, pointed out Mike Swavely, Vice 
President of Sales and Marketing for 
Compaq. “Compaq has a bigger share of 
a bigger market.” 

U.S. dealer revenue from sales of 
industry-standard architecture personal 
computers amount to 64% of the total 
for tlie first quarter, according to Store- 
Board. The firm’s data also showed 
Compaq with a commanding 65% unit 
share of dealer 80386-based PC sales 
and 68% unit share of dealer portable 
PC sales during the first quarter. 
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News briefs 



Daniel Charles , Materials Handler 11, inspects a processor hoard at 
Brookhollotv , which recently expanded its facilities 


Brookhollow expands 

Customer Service Operations at 
Brookhollow recently expanded its 
facilities again, adding 35,183 sq. ft. The 
new space includes offices and conference 
space for Brookhollow personnel, as 
well as several offices for people from 
Sommermeyer’s portable manufacturing 
operations and from the Facilities 
department. 

The new area also provides space 
for warehousing and for sorting materials 
to be returned to the original equipment 
manufacturers, or to be sent for third- 
party repair, according to Don Sartore, 
Manager of Production Engineering for 
Customer Service. 

The addition brings Brookhollow’s 
total area to 114,323 sq. ft. 

Staff size has grown to more than 
170 people, whose services include test¬ 
ing, repair, upgrade, refurbishing and 
providing spare parts and sales kits for 
COMPAQ computers. The group also is 
responsible for the dealer inventory 
management program. 


Papalote readies 
move, automation 

People working at the company’s 
Papalote distribution center are gearing 
up to move into new facilities at 
Compaq Center West. 


In late August or early September, 
the group will move into a manufacturing 
building which has been specifically 
designed for distribution functions. 

Distribution Manager Richard Beavers 
explained he and other Compaq repre¬ 
sentatives visited many installations 
throughout the U.S. last year, and have 
“pulled together components of what 
we felt were the best" in the new facility. 

The new distribution center will 
have conveyer equipment for cartons 
and pallets; automatic equipment for 
pallet dispensing, banding and stretch¬ 
wrapping; and a sophisticated control 
system that “will be the key to the entire 
operation,” Beavers said. A new software 
package, called the Distribution Control 
System (DCS) is being developed by 
Compaq and an outside vendor to track 
product from the point it is received at 
the center to the time it’s loaded onto a 
truck. The system will update distribution 
files and provide information regarding 
schedule and work requirements. 

The new distribution center set-up 
will eliminate most manual movement 
of products, introducing much more 
mechanization and some automation, 
according to Beavers. 

Meanwhile, the distribution group 
has grown to keep up with the company’s 
product demand. Approximately 4() 
people now work at Papalote, shipping 
products to Authorized Dealers 
worldwide. 



Nonie Randle, Order Processing Clerk, left, uses an electronic scanner in 
invoicing products at the Papalote Distribution Center. John Daniels, 
Systems Supervisor, checks a program on a COMPAQ computer. The dis¬ 
tribution operation will move soon to CCW, where its operations will be 
increasingly mechanized and automated 


Like wanna play hockey, eh? 

This year, Compaq Canada managed 
to muster up an ace of a hockey team to 
participate in the third annual Computer¬ 
Land Corporate Hockey Challenge held 
in Toronto. On April 8 and 9, a record 
breaking 16 teams faced off in competition 
for the coveted “Innovations Cup." 

While losing the first games of both 
the championship round and the conso¬ 
lation round, the Compaq team was 
very competitive. A stellar performance 
by goalie Phil Soper earned him the 
Most Valuable Player award for the 
Compaq team. Coached by A1 Ford and 


Don Woodley, Team Captain Dave Wal¬ 
lace and his crew maintained a high 
level of spirit throughout the competi¬ 
tion. Their ranks, incidentally, included 
transplanted Canadians Randy Peterson 
and Peter Gaucher, of the Canadian Mar¬ 
keting team in Houston, who were in 
Canada on business. 

The ComputerLand Corporate 
I Iockey Challenge also broke another 
record this year by raising $ 10,000, from 
raffle proceeds and corporate donations, 
for the Jim Kyte Hockey School for the 
Hearing Impaired. 

Compaq Canada is already gearing up 
for the challenge next year, so, watch 
out you all! 



Peter Gaucher challenges a McDonald’s defenseman as the company’s 
Canadian hockey team heats up the ice 


Plans, chili highlight forum 

The company’s annual International 
Marketing Forum recently drew marketing 
representatives from Compaq operations 
worldwide, who gathered in Houston 
for a week of intensive discussions and 
planning. 

The most intense discussions, 
however, may have centered on recipes. 
Participants formed teams to compete in 
a chili cook-off one afternoon, with the 
prize-winning pot cooked up by John 


Ingvarsson, Sales &. Marketing Manager 
from Sweden; Dian Cox, Director of 
Advertising & Sales Promotion, CNB; 
Bob Tempini, Design Administrator — 
CAD, CNB; Rick Ritzema, Product 
Manager — Desktops — Marketing; and 
Pamela Heineman, Program Manager, 
Canadian Marketing. 

Back at the forum, it was back to 
business as corporate representatives 
discussed marketing plans and each sub¬ 
sidiary presented current programs and 
plans for its specific market area. 







rri 
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Chili cook-off winners at the International Marketing Forum were, from 
left, Richard Ritzema, Product Manager, CNB; John Ingvarsson, Sales & 
Marketing Manager, Sweden; Pamela Heineman, Canadian Marketing 
Program Manager, CCA III; Dian Cox, Director of Advertising & Sales 
Promotion, CNB; and Bob Tempini, CAD Design Administrator, CNB 
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Wastepaper — voila! — makes cool air 

File-purging suggested for “Trash Out Day” 


Junk mail. Memos. Schedules. 
Memos. Agendas. Memos. Day after 
day, it piles up. On the desk, in desk 
drawers, in files, in storage areas. 
Even the floppy diskettes are rejecting 
new files because they’re full, too... 


Too much information and no place 
to put it? Now, several options are avail¬ 
able to you: 

■ Call the Records Management 
department for an evaluation of your 
record-keeping needs and requirements; 


■ Ask the Records Management 
department to take care of documents, 
diskettes and magnetic tapes you don’t 
need to keep on hand. They will do a 
detailed inventory, then box them and 
take them to off-site storage for you; 

■ Clean off the desktop, purge the 
files and call the “Trash Out Hotline” 
during the week of June 20-24 to come 
and pick up your trash; 

■ Run screaming from your office 
— if you can find your way to the door. 

Operation Trim 

To help keep a lid on the tons of 
paper received and generated at Compaq, 
Records Management has started a pro¬ 
gram called “Operation Trim.” 

The first step: “Trash Out Day,” on 
June 24. The Records Management group 
encourages Compaq employees to trim 
their files and box their trash during the 
week of June 20-24. Areas in each build¬ 
ing will be designated for trash collection. 
Simply call the “Trash Out Hotline” 

(the number will be distributed soon in 
a memo) to let them know it’s there, and 
the trash will be picked up on June 24. 

Reminder: records with information 
that is still confidential should be 
shredded before being put in the trash. 

The Records Management Depart¬ 
ment hopes to collect 20,000 pounds of 
paper — that’s about 2% of the estimated 
500 tons of paper that is believed to be 
in use or filed at company sites, according 
to Renee Leach, Supervisor, Corporate 
Record Services. 

Trash-cooled buildings 

The trash will be burned in the com¬ 
pany’s incinerator which, supplemented 
by electricity, runs the air conditioning 
and heating system at CCM III. Daily in¬ 
fusions of trash will help power the sys¬ 
tem, which burned more than 500 pounds 
of trash and paper on May 5 — its first 
day of operation — and cooled CCM III 
for about an hour. When it is fully on line, 
the incinerator will burn in excess of 
20,000 pounds per day. “The incinerator 
burns the trash to boil water, which 
makes steam, and the steam drives the 
absorption chiller for air conditioning,” 
said Jim Rector, Facilities Site Manager at 
Compaq Center West. 

“The advantage of burning the trash 
in the incinerator is two-fold, ’ ’ said Rector. 
“First, the energy generated from the 
trash incineration is used to provide 
cooling to the west side buildings, and 
second, we’re not paying to have the 
trash hauled away.” 

“Even more important than the 
monetary savings to the company is our 
social responsibility from an environ¬ 
mental standpoint,” added Ron Perkins, 
Manager, Systems Development. “The 
best benefit of the system is that we’re 
not burying trash. It is our responsibility 
to come up with new and better ways of 
lowering the company’s environmental 
impact on our area, Harris County, Texas 
and the whole country. 

“Our motivation was driven by the 
fact that Houston is running out of places 
to bury garbage. A large portion of our 
trash consists of plastics which take many 
years to disintegrate when huried. When 
incinerated, however, plastics create a lot 
of BTU’s and are an efficient heat source. ’ ’ 


“More space for people, 
less for paper” 

As the company has grown, so has 
the amount of paper generated by people- 
working here. Because of the need to 
organize and store the tons of documents 
and records, the Records Management 
Department was set up in December of 
1986. 

According to Leach, the Records 
Management Department’s goal is to make 
“more space for people, less for paper.” 
Fifty-five departments currently store- 
records in an off-site location adding up 
to 4,260 boxes — a total of 9.6 million 
stored documents. Each month approxi¬ 
mately 250 additional boxes go to storage. 

“When a department contacts us to 
have inactive records stored, we will go 
to the department, do a detailed inventory 
of the documents with the assistance of 
a COMPAQ PORTABLE III, hox them up 
and take them to the off-site commercial 
records storage company,” said Judy 
Diamond, Records Coordinator. “The 
department will receive a copy of the 
inventory and whenever a stored record 
is needed, they call us with the inventory 
number of the document.” Records can 
be retrieved in a day or less. The facility 
stores hard copies, diskettes, and mag¬ 
netic tapes. 

“When requested, we will also go 
into a department, do a records-keeping 
evaluation, set up a filing system, and 
recommend filing equipment,” said 
Leach. 

Since the first of the year, Records 
Management has also been involved in 
microfilming the company’s vital records. 
“Over 150,000 documents have been 
microfilmed so far,” said Marilyn 
Henderson, Micrographics Coordinator. 


Corporate Record 
Retention Committee 

The Corporate Record Retention 
Committee, which includes a represen¬ 
tative from each division of Compaq, 
has been set up to establish retention 
schedules for inactive stored documents. 
The schedules list the types of files being 
stored and how long they should be kept. 

The federal government’s “Code of 
Federal Regulation” helps the committee 
determine how long certain records will 
be kept. The code states the legal regula¬ 
tions regarding retention of documents 
such as licenses; exporting and importing 
records; legal, tax and accounting files; 
manufacturing records; copyrights and 
patents. 

Although no records have been des¬ 
troyed yet, the first load is scheduled for 
destruction in the third quarter of this 
year. Departments whose records are 
involved will be notified for their 
approval before destruction. 

Members of the Records Retention 
Committee are Renee Leach, Chairperson; 
Neel Foster, Corporate Treasurer; Rex 
Pensinger, Corporate Accounting; Scott 
Johnson, Legal; Don Boren, Engineering; 
Loretta Miller, Systems Engineering; Fred 
Jones, Information Management; Kent 
Ford, Operations; and Helene Baske, 
Sales and Marketing. 

For assistance or further infor¬ 
mation on Records Management, 
call Renee Leach at 374-2648. 



Drowning in papers and files? Help is only a phone call away 


Move-in day at CCW 



Jim Rector, left, greets new CCW tenants 

Is this a strategy to recruit new tenants for Compaq Center West? Or perhaps a 
reference to the abundance of parking spaces? Actually it was Facilities Site Manager 
Jim Rector, left, welcoming the first 28 people to move into CCW’s new office 
buildings. “It was a relief” to see the first groups (new Products Purchasing and New 
Products Materials) moved in, admitted Move Coordinator Janet Busher. The group will 
experience its relative solitude for only a short time, however; many more departments 
will move into the three new buildings throughout the summer and fall 



CCW reception featured a 
welcoming cake 
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Pacific Pride grows rapidly with 
automated gas stations 


Businesses in almost every industry 
have jumped on the high technology band¬ 
wagon in an effort to increase profits. 

The age of computers has even in¬ 
vaded that traditional mom-and-pop 
bastion, the gas station, where mom kept 
the books and pop pumped the gas. 

Nowadays, many service station 
owners let COMPAQ personal computers 
do the dirty work for them — without 
an employee on the premises. Customers 
pump their own gas, and computers 
take care of the paperwork. 

Responsible for much of the tech¬ 
nological change in truck stops and 
other commercial fueling stations is 
Pacific Pride, a company headquartered 
in Salem, Oregon. The company has the 
largest network of commercial self- 
service sites in the United States. 

Based on COMPAQ microcomputers 
running custom-designed software, the 
system is enabling Pacific Pride to expand 
rapidly through franchising and swiftly 
gain marketshare. 

The network has tripled in size to 
more than 95 stations in the last two years 
and is expanding from western states into 
other parts of the nation and Canada. 

“The more automated we are, the 
faster franchises can be brought on-line 
and the larger the network grows,” says 
Tim R. Jannsen, Pacific Pride’s vice 
president for management information 
systems. 

The automation system is a boon to 
franchisees because it helps them acquire 
and successfully maintain their fleet ac¬ 
counts. Commercial customers can take 
advantage of the system’s computerized 
cost-control measures and efficient, 
round-the-clock automated fueling capa¬ 
bilities. The rising cost of installing and 
insuring storage tanks, as well as the cost 
of 24-hour staffing, discourages many 
companies from fueling their own fleets. 

How the system works 

Pacific Pride’s stations offer diesel 
fuel, leaded and unleaded gasoline, and 
motor oil. The products are accessed via 
a credit card inserted into a machine 
similar to a bank’s automated teller 
machine. The driver simply enters his 
security number and makes his selection. 
He doesn’t have to worry about carrying 
cash or other credit identification and 
doesn’t have to save his receipts. 

Detailed invoicing on every trans¬ 


action for each vehicle is automatically 
produced by the franchisee’s COMPAQ 
computer system. This information is a 
valuable tool in helping customers such 
as trucking companies or other fleet 
operators gain better control of their 
operations. 

For each transaction, these invoices 
identify the vehicle, the driver, location 
of station, date and time, odometer 
reading, type of product purchased, 
price per gallon, number of gallons, 
quarts of oil, taxes paid, subtotals for 
each driver and each vehicle, total of all 
purchases by all drivers, and miles per 
gallon for each vehicle based on fuel to¬ 
tals and odometer readings. 

All the microcomputers controlling 
the 95 different sites (the “controllers”) 
are called automatically four times a day 
by a COMPAQ DESKPRO 286 (the 
“switcher”) at Pacific Pride’s head¬ 
quarters. During the dial-up sessions, in¬ 
formation, primarily concerning 
customer transactions and customer 
credit changes, is exchanged between 
the switcher and controllers. This 
process is unattended and completely 
automatic. 

Advantages to the franchisee 

The effect of the network is that a 
person owning a Pacific Pride franchise 
can (1) increase site sales because other 
franchisees’ customers can use this station 
and (2) increase customer sales because 
his customers have more sites to use. The 
franchisee may only have a few hundred 
of his own customers, but when he joins 
the Pacific Pride network, a pool of 
more than 80,000 cardholders can 
potentially fuel up at his site. 

Franchisees also gain access to a 
proven COMPAQ computer-based sys¬ 
tem that cuts record-keeping time and 
helps monitor inventories. “Pacific 
Pride’s automated system actually 
eliminates four levels of paperwork at 
our truck stop,” says Abbott Lawrence, 
Senior Vice President of Jubitz Truck 
Stop, a high-volume truck facility in 
Portland that joined the network more 
than two years ago. “Invoices don’t have 
to go through a cashier, they don’t go to 
accounting for reconciliation, receipts 
don’t have to be dispersed and filed, and 
when receipts come back from the com¬ 
puter they don’t have to be sorted by 
account and mailed out.” 



A network of COMPAQ computers provides fleet owners with information 
they need to track fuel costs of trucking operations 



Filling up at a Pacific Pride station is as easy as using a bank teller machine 



MIS Vice President Tim Jannsen, right, and consultant David Page 
created the COMPAQ-based system for Pacific Pride 
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At the end of the day, a plaque of 
thanks was presented to the Houston 
Farm & Ranch Club, which for the past 
four years has hosted the Compaq picnic. 
Each year, the club provides numerous 
volunteers to handle food booths and 
other activities, freeing Compaq volun¬ 
teers to perform other tasks. Those tasks 
ranged from registering people for 
volleyball to directing youngsters to a 
“kiddieland” of fun. New children’s 
activities this year included video games, 
puppet shows and a music area com¬ 
plete with a disc jockey. 

In addition to sports and other adult 
activities, entertainment was provided 
by square-dancers, gunfighters and other 
groups including The Shake Russell Band. 
Numerous people also had their pictures 
taken with an agreeable Brahma bull 
(incidentally, cardboard frames for those 
photos were inadvertantly not given 
out; if you had your photo taken and 
would like the frame, you may obtain it 
by calling the ACE hotline, 374-2414). 

Three lucky people each won a 
COMPAQ computer: Richard Vlach, 

CCM III, won a COMPAQ PORTABLE 111; 
Margie Digiacomo, Accounting, CCA II, 
also took home a COMPAQ PORTABLE HI; 
and Keooudone Sanouvong, CCM III, 
received the grand prize of a COMPAQ 
DESKPRO 286. 

Additionally, a number of Compaq 
employees performed in an afternoon 
talent show. From a wide range of 
vocalists to the mellow tones of a violin, 
and from rock to rap, the performers 
were soundly applauded by their large 
audience. Acts included Sandra Maddux, 
who sang “Great God and King," an 
upbeat inspirational song whose lyrics 
she composed, and which recently made 
the top 10 on the inspirational music 
chart. Also performing were Delores 
Baker, singing “Always on My Mind”; 
Catherine Parker, playing violin and fiddle 
selections; Jennifer Quiroz, who sang 
“And When I Die,”; “The Crew” who 
lip-synched and danced; Rebecca James, 
performing “Love in Any Language”; 
Carl Eckhardt, who presented two original 
vocal and keyboard selections; Eric 
Schuster, “The Bit-Head,” who lip- 
synched “The Cover of the Rolling 
Stone”; Lee Eatta, who performed a 
contemporary inspirational song called 
“The Best” and a couple of last-minute, 
spontaneous performances by enthusiastic 
picnickers. 

Several bands also played; “Rude, 
Crude and Obnoxious” (that’s its name, 
not a description) performed rock music; 
“Software" provided improvised jazz; 
and “Shattered Image” played more rock 
pieces. The show concluded with the 
song “Smoke on the Water,” performed 
by all three bands. 

According to “The Plain White 
Rappers,” who debuted with their first 
original song, 

“This is the place to be, most 
definitely. 

And if you’re in your seat, you’re 
gonna feel the heat. 

So if you feel the urge start to surge, 

Go ahead and stand, and join the 
band.” 

After rap introductions of their group, 
the members — Craig Estepp, Jim Jirgal 
and Ray Bryant, all of Systems Technology 
in Chasewood II — concluded: 

"If y’all love Compaq, give us a holler, 

’Cause just last year, WE MADE A 
BILLION DOLLARS!” 


Decisions, decisions, decisions. . . 




Remember, folks, you saw it at the cor 
playing themes from company eve 
the #8 song on the national inspiratio 

much, mui 

Compaq cele 
company 


Delores Baker singing “Always on My Mind 
PORTABLE 386, left — waits its turn in the t 


Craig Estepp and his group rap 
about Compaq 


Is this fun, or what? 


Michael Jackson may not recognize it, hut yes — it's the moon walk, one 
of many picn ic activities for the younger set 


hat can anyone say that ade¬ 
quately portrays the Compaq company 
picnic this year? 

“I’ve got to get some sleep,” mum¬ 
bled Ken Buras, Picnic Committee 
Chairman, the day following the picnic. 

Indeed. The ACE Picnic Committee, 
as well as Houston Farm & Ranch Club 
volunteers and vendors, put in a 12-14 
hour day as food, drink and activities 


were set up for an anticipated 10,000 
people. 

As the day progressed, the surround¬ 
ing fields became a sea of vehicles, while 
in the picnic area were people, games 
and food as far as you could see. Inside 
the picnic shelter, multitudes of people 
roamed from booth to booth, sampling 
barbeque, corn-on-the-cob, cotton candy 
and other fun foods before sitting at one 
of hundreds of tables, covered by green- 
checkered tablecloths, that filled the area. 


Many points were hard-won as volleyball mini-tournaments offered 
some exciting play 
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pany picnic first: a COMPAQ computer 
its, a genuine Compaq “rap” song, 
al chart performed by its lyricist, and 
timore... 

Crates largest 
picnic yet 



as another performer — a COMPAQ 
ent shaw 




So many people had their picture taken with the Brahma bull , it is surely one of the most-photographed animals 
in Texas 


Makin’ music the Compaq way 


Wouldn' t you know it would come 
to this — a computer company naturally 
would feature computer music at its 
annual picnic talent show. 

The Advanced Technical Support 
Group (ATS) of the Customer Service 
Department performed — or, rather, had 
a COMPAQ computer perform — a medley 
of songs at the 1988 picnic. This was 
not a tape, but a live performance by a 
COMPAQ computer which was essentially 
“reading" music written into its program. 

The arrangements, composed by 
ATS member Steve Cox, featured the 
music of "I'm So Excited,” and “Beat 
It!" which were used as themes for 
company events. 

The "ATS Gateway Technology 
Band,” as the group was called, applied 
its “innovation in applying new tech¬ 
nologies” (members said modestly) in 
presenting arrangements by group member 
Cox. The music was played by a 
COMPAQ PORTABLE 386 connected 
to a rack of Minified music modules. 

The ATS band also displayed some inno¬ 
vations in performing by spontaneously 
dancing onstage to the computer music. 

The set-up 

MIDI is an acronym for Musical 
Instrument Digital Interface. It is a way 
to connect electronic sound generators 
together and send digital control com¬ 
mands to them. 

With a software package called a 
sequencer, the computer can tell the 
sound modules to turn notes on and off 
using specific musical instrument sounds 
or voices. This is the same technology 
used by most bands in the studio or 
while on tour. 

For the show, the ATS group used 
Sequencer Plus Mk. 4, by Voyetra Tech¬ 
nologies, for its setup. Sequencer Plus 
allows music to be entered into the com¬ 
puter using multiple tracks of digital 
commands. These commands are sent to 
a rack of sound modules via a MIDI inter¬ 
face in the computer’s expansion chassis. 
The sound modules that ATS used were 
an AKAIS-900 sampler, two Yamaha 


TX-81Z programmable sound generators, 
a Yamaha TX-7 sound module, and an 
RX-17 Drum Machine. A Korg DRV-2000 
Digital Reverb added depth to the sound. 

As witnessed by all who attended, 
music generation has come a long way. 
The question now raised is: will a laser 
light show soon accompany the com¬ 
puter music? 

Did you know'... 

The ATS group incorporated some 
interesting music background, as well as 
computer expertise, in developing its 
picnic act. In addition to Renea Bolting, 
who has a little piano background and 
has been around musicians “for years,” 
the members included Derek Flickinger, 
who plays guitar and has a computer 
network, laser light show and extensive 
electronic music equipment set up at his 
home. 

Bill Russell is experienced on key¬ 
boards and saxophone, and performed 
in vocal and dance ensembles while in 
school “many, many years ago,” he 


said. Steve Cox plays keyboards and has 
produced music — often synthesized — 
for commercials and syndicated television 
shows, operated a recording studio in 
Memphis, and writes melody and lyrics. 
Tapes of his original compositions were 
played at the picnic during breaks. 

Eddy Reynolds played keyboards 
professionally in bands during the 1970s 
— although he can play virtually anything 
except brass instruments — and later 
became well known in professional music 
circles as a keyboard technician. He first 
became acquainted with Compaq while 
using its computers on tour as keyboard 
technician with the rock music group 
Journey (see Inside & Out , December 
1986). He later joined Madonna’s world¬ 
wide tour and subsequently left the recent 
Michael Jackson tour to join Compaq. 
Although ATS member Richard Guerra 
doesn’t claim musical background, his 
claim to fame, according to a colleague, 
is that “Richard can operate any stereo 
ever made.” 
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Ann Herzig, CCA II, center, completes the walk with husband Tom and 
son Matthew, who “had a good time!’’ 


TeamWalkers celebrate finish line with a “high five’’ 


TeamWalkers help raise 
money for March of Dimes 


A. big banner proclaimed ‘ 1 Finish ’ ’ 
at the conclusion of the March of Dimes 
TeamWalk course in the Northgate sub¬ 
division, located in northwest Houston. 

Some people had trouble reaching 
the finish line, however. A stand with 
soft drinks and fruits was located to the 
side, just a few feet short of the finish 
line. As a result, thirsty people who had 
just completed their walk on a warm, 
sunny Sunday morning tended to veer 
off and head for a cool drink, rather 
than officially cross the line. 

For the official records, however, 
they finished the walk and helped the 
March of Dimes toward its goal of raising 
funds to help fight birth defects. 

Twelve-mile walks were held in 
several locations throughout Houston 
Apr. 24, drawing 17,000-18,000 walkers. 
Compaq was well represented, with an 
estimated 75 people from the company 
participating. 

As early finishers sat beneath shady 
trees in Northgate eating bananas, count¬ 
ing blisters and generally cooling off, 


one of the leamWalk’s youngest par¬ 
ticipants crossed the line. Thirtccn- 
month-old Matthew Herzig rode the entire 
way in a red wagon pulled my his father, 
Tom, and his mother, Ann, Forms Analyst/ 
Designer at CCA II. 

“He just sang and laughed and had 
a good time,” Matthew’s father said. 

“We only held him about five minutes; 
he went the whole route!” 

Like those from many other compa¬ 
nies, the Compaq team wore T-shirts 
designed especially for the event. The 
T-shirts were visible throughout the 
route, as team members walked at vari¬ 
ous speeds which had some finishing 
fairly quickly in about two hours, and 
others among the last to finish at over 
three hours. Fortunately, the walk was 
not a race; pledges were based on the 
number of miles each person walked. 

Final figures on the amount of 
money raised for the March of Dimes 
will not be available until sometime in 
June. Last year’s walk raised 81.2 
million. 


A group of Compaq TeamWalkers gets together at the finish line, with 
soft drinks and bananas in hand 


Fireworks planned 

o 

* 

I O 

* 


for Fourth of July 


A Fourth of July fireworks display 
is planned in northwest Houston by 
Willowbrook Mall, co-sponsored by 
Compaq Computer Corporation. 

The mail’s second annual fireworks 
display will begin July 4 at 9:00 p.m., 
accompanied by music broadcast from 
the roof of the mall. The display is ex¬ 
pected to last approximately 15 minutes. 

The fireworks will be set off in a 
field just south of Foley’s department 
store; however, they will be visible from 
virtually any spot in the parking lot sur- 
the mall. People are invited to 
park in the mall lot and sit in or on their 
cars, or to bring lawn chairs. 

The mall will remain open until 
10 p.m., with food and beverages available. 
People also may bring their own refresh¬ 
ments to the fireworks display; however, 
alcoholic beverages are prohibited. Extra 
security patrols will be provided. 

A local radio station is expected to 
have a mobile studio at the event, occa¬ 
sionally cutting into its regular broadcasts 
with live coverage from the mall. 

An estimated 40,000 people attended 
the display last year, which means 
“there’s always a traffic jam getting out, 
so we encourage people to come in the 
mall and have a snack before they leave,” 
said Sally Coulson, Marketing Manager 
for Willowbrook Mall. 

She noted that Compaq will be 
mentioned as a co-sponsor in all adver¬ 
tising and publicity for the event. 

"We’re really happy to have a co¬ 
sponsor like Compaq, ’’ she added. ‘‘Since 
we’re two of the biggest employers in 
this northwest section, it’s nice to work 
together.” 

Willowbrook Mall is located at the 
intersection of FM 149 and FM 1960. 
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Compaq donated recycling funds for the Battleship Texas restoration project 


Compaq assists restoration project 

Restoration of the Battleship Texas got a boost from Compaq when the company 
recently donated S3,041 to the project. 

This was the largest corporate donation yet received for the project. The funds 
were raised by recycling 8,646 soft drink cans collected in Compaq break rooms. 

The company will continue its effort to collect soft drinks cans for recycling. The 
project will be headed by a committee of the Association of Compaq Employees (ACE), 
which will soon announce plans for proceeds received from the donations. 


Blood drive set at Compaq sites 


An on-site blood drive is planned 
June 27-July 1 at Compaq sites in Houston. 

The drive will help bolster blood 
supplies for the Fourth of July holiday, 
when increased amounts are needed. 

Posters at each site will list the 
coordinators for that facility. To schedule 
an appointment to make a donation, 
simply contact your coordinator. Blood 
donation facilities will be set up at each 
Houston site. 

The final blood drive of 1988 is set 
for Sept. 26-30. Any employee who 
donates three times in 1988 will receive 
a special Compaq T-shirt. 

If you are unable to donate blood 
during the Compaq blood drive, you can 
donate blood at an area hospital or in 
other mobile blood drives such as those 
held at churches. The donation can be 


credited to the Compaq blood drive, if 
you choose, by simply requesting it at 
the time of the donation. For information 
on donating at other sites, contact the 
Gulf Coast Regional Blood Center, 
790-1200. 

Compaq was recently featured in The 
Blood Center’s newsletter, “Circulation,” 
which noted the company’s growth in 
blood donations has paralleled its cor¬ 
porate growth. In 1985, the company’s 
two blood drives drew 323 units of 
blood. In 1987, that figure had grown to 
841 units. 

Blood donated by Compaq personnel 
is distributed to hospitals in a 17-county 
area served by The Blood Center. Compaq 
personnel in other cities may also con¬ 
tribute at blood centers or hospitals in 
the cities where they reside. 


Groups say ‘thanks’ 
for computer donations 


Several area organizations recently 
wrote to express their appreciation for 
COMPAQ computers donated to aid 
their efforts: 

“You will have noted that hardly a 
day passes without mention in the 
Houston media of the poor, the hungry, 
the homeless, and the otherwise needy,” 
wrote Diane Persson, Executive Director 
for the Christian Community Service 
Center. The group received a COMPAQ 
DESKPRO 286. 

“The fact is that poverty and hunger 
remain serious problems in the Houston 
community. We know because we are 
very much in the thick of things, trying 
to alleviate resulting human suffering. 

“Your contribution of the computer 
will help us administer our programs 
more efficiently, through enhancing our 
volunteer and dollar resources.” 

In December, the computer was used 
to handle client data for the Jingle Bell 
Express program, which provided toys 
for over 8,000 children and food for 


them and their 2,200 families. Presently, 
volunteers arc entering data on registrants 
for CCSC’s annual Azalea Fun run, a 
five-kilometer race around Rice University 
whose proceeds benefit CCSC ministries. 

Others receiving COMPAQ com¬ 
puters included: 

■ The Blue Bird Circle Clinic for 
Pediatric Neurology, to support research 
in children’s neurological disorders; 

■ The Texas Research Oncology 
Network, to help link health care profes¬ 
sionals across the state who work with 
preventive and therapeutic methods of 
dealing with cancer; 

* Aid to Victims of Domestic Abuse 
(AVDA), to be used in program adminis¬ 
tration for the organization, which 
provides help to family members dealing 
with abuse; and 

■ Houston Hospice, to handle 
accounting functions for the group, 
which provides a home-like environment 
for the terminally ill. 


Prize-winning I&O readers 


Winners of the drawing for 10 
Compaq T-shirts (offered in April’s Inside 
& Out) are: Lynne Ronemous, Treasury 
Analyst, CCA II; Carla Malcolm, 
Engineering Support Specialist, Chase- 
wood 1; Michael Dickens, Line Operator 
II. CCM I: Penny Austin. Special Operator, 
CCM I; Robert Anders, Mail Clerk. CCA 


II; Julie Ryan, Field Sales Support 
Specialist, CCA I; Harvey Rosenblum, 
Systems Engineer, CWII; John O’Brien, 
Manager, Manufacturing Administration, 
CCA I; Jim Berg, Dealer Sales Manager, 
Allentown, Pennsylvania; and Joseph 
Padia, Production Control, CCA I. 


After hours 


Ihe ACE Dive Club is planning a 
fall trip to the British Virgin Islands. The 
excursion, Sept. 30-Oct. 9, will include 
seven nights aboard the M/S Aquanaut 
Explorer dive boat, unlimited diving, 
meals and two nights at a hotel in St. 
Thomas. Cost for the trip ranges from 
$1,250-51,360. Dates are Sept. 30-Oct. 9. 
For reservations (or information on dive 
classes), contact Chip Allen, 374-5533... 

A table tennis (ping-pong) tour¬ 
nament is being planned by ACE, with 
a view to forming a group to play regu 
larly. For information, call Jim Liggett, 
374-7412 after 3 p.m. ... 

The True Grit softball team topped 
spring league standings in the Spring- 
Klein Sports League with a record of 9-1. 
Playing on the True Grit team were Bart 
Bartholomew, Jim Rice, Greg Shoemaker, 
Gary Landrum, James Edwards, Scott 
McFarland and Larry Simon. Also playing 
for the team were Jamie Brock, Cliff 
Parker, Gary Thompson and Terry 
Thomas. 
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Internationally, as well as 
in the U.S., COMPAQ sales are 
still rising dramatically. Active 
advertising campaigns sup¬ 
port the sales efforts. Shown 
here are a variety of COMPAQ 
ads being printed throughout 
the world. 
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This ad features the growing 
popularity of COMPAQ computers 
in government uses at all levels 
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The performance of COMPAQ computers , 
and the company behind them , are fea¬ 
tured in this ad run in U.S. publications 
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. . .And come to town he did. Larry 
Hagman, featured as J.R. Eivitig in the 
TV show “ Dallas , *' visited his wife’s na¬ 
tive country to help introduce COMPAQ 
computers in Sweden during the open¬ 
ing of Deskpro Computers AB y the 
company’s Swedish subsidiary 
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Holland's ad campaign features interna¬ 
tional trade journalists' selection of the 
COMPAQ PORTABLE III as their top choice. 
This and other ads, featuring Authorized 
Dealers , have been highly successful 
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The microprocessors and innovations 
behind the powerful COMPAQ com¬ 
puters are highlighted in this Compaq 
Canada , Inc. ad 
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“Simply the best'' explains this 
Italian ad run by Compaq 
Computer S.P.A. in Milan 
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Western ants (portraying the picnic theme) seem to enjoy the music performed by Shake Russell, center, and bis band 


Surprise entertainment: 

The Shake Russell Band 


Shake Russell is a very familiar 
name in these parts. Transplanting his 
talents to Houston in 1976, the singer- 
songwriter began putting together a band 
and performing, as well as recording. 

The Shake Russell Band was the sur¬ 
prise feature performance at the recent 
company picnic in Houston. 

“1 think it’s great. I’m having a ball,” 
said Russell as he hurriedly prepared for 
the band’s second set after getting 
caught up in picnic activities and losing 
track of time. 

Playing for the thousands of people 


gathered for the picnic, The Shake Russell 
Band performed a variety of music, 
written largely by Russell with input 
from other members of the group. His 
music — which combines pop, folk and 
country — is often performed by other 
entertainers as well as by his own four- 
member group. 

He laughingly admitted to a wide 
range of musical influences throughout 
his career, from Tom Waits and the Beatles 
to Joni Mitchell and “anything Motown. 
Russell developed his style by picking 
up music abilities as he was growing up, 


playing with a band while he was in 
school and later learning from other 
musicians as he played in professional 
groups. 

The band’s most recent album, 
“Denim and Pearls,” was recently 
released by No Mountain Recording in 
Midland, Tex. 

Some of Russell’s songs have been 
performed by other well-known artists 
including Waylon Jennings, B W. 
Stevenson and Gary P. Nunn. Ricky 
Skaggs’s recording of Russell’s “You’ve 
Got a Lover” reached number 2 on 


country charts and earned Russell the 
song publishing industry’s prestigious 
BMI award. 

This month’s Reader Response 
form offers a drawing in which five 
people will each win an album or 
cassette of The Shake Russell Band’s 
most recent recording, “Denim and 
Pearls.” See the Reader Response 
Card for details. Anyone desiring to 
communicate with The Shake Russell 
Band or its manager, Merlin Condy, 
may write them at P.O. Box 36152, 
Houston, Texas 77236-6152. 
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